
May Day holiday witnesses 
commercial spending boom
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Wangsu Science and Technology, 
a leading information infrastruc-
ture platform service provider, and 
Shanghai United Imaging Health-
care recently signed a cooperation 
agreement to build an intelligent 
computing cluster for AI-driven 
medical applications.

The initiative, leveraging the ad-
vantages of Wangsu’s Shanghai 
Jiading Cloud Computing Data In-
dustrial Park, will support United 
Imaging Healthcare’s digital trans-
formation across research and 
development, supply chain, market-
ing and services.

It will also boost technological in-
novation, enhance productivity, and 
accelerate the domestic substitution 
of medical devices.

Six large-scale computing power 
centers have been built in Jiad-
ing with over 20,000 installed 
cabinets, while another four are 
under construction.

“Next, the district will enhance com-
puting power effectiveness through 
facility construction, resource shar-
ing and ecosystem building, which 
will empower key industries within 
the district via its computing power 
coordination framework,” said Xu Jie, 
deputy director of Jiading District 
Data Bureau.

SKF Auto to 
site Asia Pacific 
HQ in Jiading
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The May Day holiday saw a boom-
ing consumer market in Jiading.

From April 30 to May 4, 21 key 
businesses in the district generated 
a total of 1.14 billion yuan (US$158.5 
million) in sales, a year-on-year 
increase of 1.9 percent, accord-
ing to the district’s commerce 
commission.

The 10 commercial complexes in 
the district achieved sales of over 
220 million yuan, up 3.2 percent 
year on year, reflecting strong con-
sumer vitality.

Jiading’s business circles hosted 
a number of activities to enhance 
consumer experiences and drive 
local market growth.

Shanghai Nanxiang Incity MEGA, 
a commercial landmark in the dis-
trict, launched the “4th HOLY MEGA 
Lifestyle Festival” and the “Five-Star 
Pet Olympic” events during the 
holiday.

Through art exhibitions, par-
ent-child interactions and trendy 
markets, it attracted numerous 
citizens and tourists. “My child 
loved the pet activities. The on-
site atmosphere was lively and the 
events unique,” said a local resident 
surnamed Ni.

The mall led the regional commer-
cial market in terms of consumption 
during the holiday. It recorded aver-
age daily visits of over 90,000, with 
sales exceeding 118 million yuan 
from April 30 to May 4, a year-on-
year increase of 8.8 percent.

Life Hub@Anting created unique 
consumption scenarios by integrat-
ing business and culture. A series 
of performances, including brass 
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The Asia Pacific headquarters of SKF 
Auto will be sited in Jiading District fol-
lowing a signing ceremony in April.

The project will provide better 
products and services, boosting 
the upgrading of Jiading’s auto in-
dustry, according to the district 
government.

It is expected SKF will deepen coop-
eration with Jiading in the research 
and development of auto industry, 
market services, and green and low-
carbon development, attracting more 
cutting-edge sectors and innovation 
projects and accelerating the con-
struction of an industrial cluster with 
SKF as the core driving force.

At the same time, Jiading would 
offer top-notch services and business 
environment for the development of 
the company, officials said. 
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Xiyunlou pedestrian mall 
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band parades and children’s musi-
cals, offered citizens rich cultural 
consumption experiences.

Xiyunlou, an open-air riverfront 
pedestrian mall, also performed 
outstandingly. Its themed event, 
focusing on “Maritime Jiangnan,” 
combined handicrafts, art exhibi-
tions and food. With cultural shows 
and interactive activities, it blended 
traditional culture with modern 
commerce.

“The pre-holiday coffee festival 
built up our popularity,” said Wang 
Ting, planning manager of Xiyun-
lou. “Also, our focus on night-time 
operations, by increasing night-time 
activities, attracted many citizens 
and tourists. During the five-day hol-
iday, our consumer flow increased 
by 20 percent year-on-year.”

Under the multiple-policy incen-
tive of government subsidies and 
enterprise concessions, Jiading’s 
bulk consumption market per-
formed well during the holiday, with 

significant growth in automobile and 
home appliance sales, especially in 
the new energy vehicle market.

The traditional home appliance 
market also performed well.

Home appliance trade-in orders 
surged by 57 percent, and appliance 
sales over 10,000 yuan increased 
by 79 percent at Suning’s Jiading 
Wanda store.

The catering market also showed 
a strong recovery.

From April 30 to May 4, six key 
dining enterprises in Jiading gener-
ated a total of 2.37 million yuan in 
sales, up 10.7 percent year on year. 
Among them, Yingyuan Restaurant, 
a time-honored brand, saw sales 
soaring by 300 percent.

Many popular restaurants re-
mained hot, with over 100 tables 
waiting during lunch and dinner 
peaks. “I came to get a number at 
around 10am, and have been waiting 
for over three hours,” said one diner 
surnamed Zhu.

Shanghai Nanxiang Incity MEGA saw average daily visits of over 90,000 from 
April 30 to May 4, with sales worth 118 million yuan (US$16.4 million). — Ti Gong
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