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F
rom ACG (anime, comics, 
games) culture and esports 
carnivals to night markets 
and crossover integration as 

well as night biking, Jiading District’s 
commercial complexes, cultural ven-
ues and tourist attractions are using 
guzi economy and night economy to 
create young-oriented and immersive 
new consumption scenarios.

Guzi, a slang term derived from 
the English word “goods,” refers to 
products related to popular anime, 
gaming and entertainment IPs, ex-
pressing fan loyalty and driving 
industry growth.

ACG culture shines
The Maxcos 2025 Shanghai Citizen 

Art Festival Makeup Competition 
(Jiading Stop) was held at MCC/SHINE-
TON City Plaza in Nanxiang Town. 
The event gathered over 100 ACG 
enthusiasts for the country’s first of-
ficial cosplay makeup competition.

In a self-designed Hatsune Miku 
costume, coser “Xifan” with lake-blue 
long hair and futuristic cosmetics 
captivated the audience.

Yangpu District participants wore 
limited-edition Tang Dynasty-style 
costumes, displaying new interpreta-
tions of classic aesthetics.

Shanghai Animation and Car-
toon Association vice president 
Yan Chongguang said Nanxiang is 
building itself into “China’s No. 1 
guochao (China-chic) town,” and the 
competition promoted the in-depth 
integration of ACG culture and the 

urban ecosystem.
IMIX Park recently held an of-

fline ACG and esports carnival for 
NetEase’s “Identity V” game.  Players 
enjoyed an immersive experience 
and the distinctive charm of the com-
petitive mobile game while obtaining 
rare badges and postcards through 
well-designed interactive games.

Fan attendance was high.  Young 
people from the city rushed to Jiading 
in the rain at night, bringing stools, 
camping beds and other gear to 
queue overnight. Many young players 
from other cities attended the great 
event.

The mall, a “long-established 
project” in Jiading’s Malu Town, is un-
dergoing a stunning change through 
new techniques in the face of severe 
commercial competition.

“By creating new immersive cul-
tural and tourism IPs and linking 
trendy culture, fan economy and guzi 
economy, we have not only attracted 
a large number of young customers, 
but also developed a replicable inte-
gration model of ‘game, culture and 
consumption’,” said Miao Suping, the 
mall’s general manager.

The mall saw almost 120,000 visi-
tors in two days, boosting revenues 
by roughly 100 percent.

Meanwhile, an esports carnival, 
with esports events, anime, food and 
interactive entertainment, took place 
in the Yongshengli business block 
recently.

In the competitive area, partici-
pants concentrated hard and moved 
with seamless accuracy. Exciting 
team battles enhanced the on-site 

mood, eliciting cheers and clapping 
from the spectators.

“I like ‘Honor of Kings.’  I 
traveled to witness the offline 
tournament after hearing 
about it,” said a visitor sur-
named Shen. “The players 
are extremely skilled. Their 
coordination and operations are 
fantastic, and it’s so thrilling to 
enjoy the competition.”

Eight teams competed 
fiercely at this year’s car-
nival. All participating 
teams were strictly 
se lected th rough 
pre - event  on l i ne 
recruitment.

The competition 
was contested over 
two nights. Each team 
took turns competing 
in the peak showdown 
for the prize pool and 
championship.

The cuisine and in-
teractive areas were also 
exciting. Several popular game 
heroes arrived on the scene. 
They went around the throng 
for conversations and peri-
odically performed, causing 
people of all ages to raise 
their phones and take 
photos.

New momentum at night
The Starry Night Market at  the 

Xiyunlou pedestrian shopping mall, 
which opened on August 8, has estab-
lished a relaxing night social place for 
Jiading residents by offering a variety 
of gastronomic, cultural and creative 
products, as well as music.

A dozen culinary stalls are lined up 
along the river, where history meets 
innovation.

The authentic flavors of grilled cui-
sine, egg waffles and cold noodles 
create a feast.

Ambient lighting illuminates the 
night in front of the craft beer and 
cocktail kiosks, and the open-air 
casual drinking area draws a large 
number of young people.

“The environment here is quite 

calming. After work, I hang out with 
friends, enjoy the river wind, and 
have a drink. It’s very comfortable,” 
commented a white-collar worker 
surnamed Zhang.

The night market not only caters 
to people’s tastes, but it also offers a 
variety of cultural activities.

Among roughly 30 cultural and 
creative vendors, intangible cul-
tural heritage experiences such as 
blue calico printing and handmade 
sachets showcase Jiading’s rich cul-
tural legacy, while interactive game 
sections have become a happy haven 
for parent-child families.

On weekends, folk performances 
soothe the ears.

Cyclists 
come 
together 
at Jiabei 
Country 
Park for a 
ride on a 
summer 
evening.
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