4-5 BUSINESS / WEDNESDAY, NOVEMBER 29, 2023 / SHANGHAI DAILY

The Volvo booth at this year’s China
International Import Expo — Xi Rou
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Packed in boxes adorned with the CIIE logo, the Qiaoling Rice Cake by
Yuanrongyuan Food, a Jiading-based company, made its debut at CIIE’s food hall
alongside many other Shanghai specialty treats. — Qin Jian

Nine companies from Jiad
participate in this year’s CIIE

Li Pin and Li Xinran

ine companies from Jiading

participated in this year’s

China International Im-

port Expo, including Volvo
Cars, Porsche China, Toyota, Amore
Pacific Cosmetics, SCI Supply Chain,
and Johnson Health Tech, covering
multiple fields such as automotives
and cosmetics.

As an “old friend” of the CIIE, SCI
Supply Chain, a subsidiary of the Ying
Yi Group, took part in the CIIE for
its fourth time. This year, SCI Supply
Chain’s booth design, with the concept
of “connecting the supply chain with
the world,” showcased three major
products: “integrated supply chain
solutions,” “smart logistics and infor-
mation technology,” and “full process
operation management services.”

The company also designed a mul-
timedia interactive display screen to
display its products dynamically.

“This innovative supply chain prod-
uct that integrates digital intelligence
not only demonstrates how to create
an efficient supply chain ecosystem,
but also helps drive innovation in
customer supply chain models,” said
Xing Rui, general manager of SCI Sup-
ply Chain Operation Center.

To further strengthen cooperation
in the manufacturing supply chain
industry, SCI Supply Chain held a
themed forum during the CIIE to
assist in the construction and inno-
vative development of supply chain
resilience, and to explore new trends,
fields and challenges in promoting
high-quality development of supply
chain digital operations.

Through participating in the expo,
the company’s smart supply chain
technology has gained more atten-
tion and enjoyed greater development
opportunities, Xing said.

Johnson Health Tech Co also re-
turned to this year’s CIIE, more than
doubling the area of its booth to cover
504 square meters.

The TX-1 intelligent folding tread-
mill displayed at last year’s CIIE also
returned this year, and its extended
product — a household treadmill
from Johnson, in collaboration with
Huawei Smart Selection, was intro-
duced to expo visitors.

“A total of 50 dealers signed
contracts with us at the CIIE,” said Li
Yongkai, general manager of Johnson
Health Tech Co.

“The CIIE offered us a platform to
not only learn about the development

For a district that boasts a long tradition of bamboo art, the
use of bamboo fiber as an alternative to traditional materials
has gained popularity. — Xi Rou

situation of other overseas peer en-
terprises but also to showcase our
product advantages to the world.”

Last year, Johnson Health Tech took
part in the CIIE for the first time and
signed deals of intention worth over
500 million yuan (US$69.9 million)
during the event, far exceeding its
expectations.

More importantly, due to the
strong spillover effects of the CIIE,
the company’s reputation has further
increased in the domestic market and
its sales channels have also been
expanded.

The TX-1 intelligent folding tread-
mill, which was exhibited last year,
has been available for sale in Sam’s
Club stores and e-commerce channels
since May of this year.

Moreover, the company expanded
its overseas markets after its first
expo appearance. In the first half of
2023, its global sales rose 15 percent
year on year, with products exported
to markets including Japan, Malaysia
and Thailand.

Seeing more opportunities and
greater development potential, John-
son Health Tech continued to expand
its investment this year, increasing its
number of fitness equipment research

District leaders
visit the booth
of Johnson
Health Tech Co
at CIIE.

— Yu Chao

The Toyota Space intelligent cockpit was planned and
developed by a team of Chinese engineers. Its debut provides

an answer to auto intellectualization in the future. — Li Pin

and development teams and capital
investment in its factory in Jiading,
co-branding with renowned brands
such as Huawei and Decathlon; set-
ting up the corporate headquarters of
its Asian digital content team; and ex-
panding its Hongqiao fitness course
filming center.

Johnson also plans to build the
Yuanxiang Lake Johnson Sports and
Health Culture Pavilion in Jiading
New City, which will integrate fitness
and leisure, sports equipment experi-
ence and brand culture displays.

Toyota Motor Company, which
has participated in the CIIE for six
consecutive years, set up three exhi-
bition sections this year at its booth,
namely “electrification,” “intellectu-
alization,” and “diversification,” to
showcase its latest technologies and
achievements.

In the electrification section, Toy-
ota launched a series of China-firsts
— replaceable hydrogen cylinder
integrated storage modules that can
achieve faster hydrogen refueling and
alonger range, and the hydrogen fuel
cell Crown Sedan vehicle just released
in Japan.

Toyota’s second-generation MIRAI
hydrogen fuel cell vehicles, hydrogen

heavy-duty trucks, 150kW fuel cell
systems, and hydrogen engine mod-
els such as the Corolla Cross were
also showcased, portraying the
technological application scenarios
of hydrogen energy manufacturing,
transportation, storage and use to
visitors.

The company also displayed its lat-
est technological achievements such
as BEV all solid-state batteries and a
fifth generation intelligent hybrid dual
engine, aiming to help achieve carbon
neutrality goals through comprehen-
sive electrification technology.

Notably, Toyota’s pure electric au-
tonomous bZ4X Robotaxi concept car
made its debut at this year’s CIIE. It is
equipped with advanced technologies
such as Toyota’s vehicle control inter-
action system specifically designed
for Robotaxi and the seventh genera-
tion autonomous driving software
and hardware system designed by
Pony.ai to meet vehicle standards.

The Japanese auto company also
brought the Toyota Space intelligent
cockpit, planned and developed by a
team of Chinese engineers for Chi-
nese consumers, which can be viewed
as Toyota’s answer to auto intellectu-
alization in the future.
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Investment
projects in
Jiading worth
US$1.6 billion
signed at CIIE

Li Huacheng and Li Xinran

THIRTY-FOUR projects involving total
investment in Jiading District of approxi-
mately 11.8 billion yuan (US$1.6 billion)
were signed during the 6th China Inter-
national Import Expo.

These projects cover fields such as the
“new four modernizations” of automotives
(electrification, the Internet of Things, in-
tellectualization and sharing), and smart
manufacturing.

They will further integrate into Jiading’s
“3+1” industrial planning scheme (“new
four modernizations” of the auto industry,
high-performance medical equipment and
precision medical industry, intelligent
sensors and IoT, plus online new economy),
create new advantages for the development
of Jiading’s 100-billion-yuan level
industry, and inject new momentum into
the suburban district’s future growth.

“Jiading District is focusing on main de-
velopment areas such as North Hongqiao
and Jiading New City to further attract
overseas investment and the commission
will offer support to help more high-qual-
ity enterprises to settle or deepen their
roots in Jiading to inject new vitality into
its economic development,” Zhang Ying,
deputy director of the Shanghai Commis-
sion of Economy and Informatization, said
at the contract signing ceremony.

Zhang Min, director of the Investment
Promotion Service Center in Jiading, in-
troduced the investment environment in
Jiading District during the event, which
was attended by representatives from 16
of the 34 projects.

The global strategic partners scheme
is one of the important measures to in-
novate investment methods and expand
investment channels in Jiading. Since the
scheme’s launch in 2022, more than 20
enterprises and institutions have been in-
vited to become global strategic partners
of Jiading, making significant contribu-
tions to the investment promotion in the
district.

From January to September this year,
the industrial output of businesses in
Jiading with an annual income exceeding
20 million yuan reached 316.02 billion
yuan, ranking first among all suburban
districts.

Among them, the output value of stra-
tegic new emerging industries reached
110.31 billion yuan, accounting for 34.9
percent of the district’s total, an increase
of 7.7 percentage points compared to
the end of last year. The total output of
Jiading’s three 100-billion-yuan level
industries reached 152.81 billion yuan
during the first nine months, while the
total output of online new economy stood
at 244.6 billion yuan.



